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Red Rock Deli

WORK: RED ROCK DELI SOCIAL
AGENCY: SOAP
DATE: 13/04/2017
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Red Rock Deli was was an exciting and challenging brand
to work with as the bar for quality was set very high

and we were always trying to push the bar even higher.
However, it was through this, that some of my proudest

and most creative work was produced.

DELI STYLE

SWEET POTATO
CRISPS

e
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Smiths

. \
Tl \
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WORK: SOCIAL MEDIA CONTENT
AGENCY: SOAP
DATE 4/02/2016

[ have worked on multiple social accounts
over the years and having the opportunity
to work with Smith, an Australian classic
was definitely a highlight. The brand’'s main
objectives was to incite nostalgia through it
social content and remind their audience of

the brand’s original flavours.

Smith has a long standing history and is a
traditional chip brand, however they have

embraced new trends and are quick to follow.

e =] 1 | TT———
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UNBITES

sunbites

WORK: SOCIAL CONTENT
AGENCY: SOAP
DATE: 08/12/2016

Sunbites have a wide range of products that vary
from one another. The main audience for Sunbites
were the MGBs (main grocery buyers), so targeting
had to be broad. The product range included snacks

for children and adults, so a lot of the creative had
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SOUR CREAM &
CHIVES STARS >

to appeal to both these distinct groups. The creative
strategy was focused around quirky and comedic
characters to position the brand in a ‘'not-so-serious’

demeanor.
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Nutella

WORK: PETBARN DIGITAL
AGENCY: SOAP
DATE: 09/03/2017

The Nutella Love Hunt Is On!
Posted by Nutella
469,275 Views
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My two main projects with Nutella was the Nutella Love
Hunt and the stop motion animations for Christmas.
The Love Hunt was a series of three videos providing
clues to viewers to find and win prizes. The stop motion
animations were focused around customisable gifts

during the Christmas holiday season

>

il Like

Custom Label Xmas
Posted by Nutella
5,050 Views

¥ Comment

# Share

006 T¥

L2,
[ & ]

W)
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Xbox

WORK: KIDS PITCH + FANFEST
AGENCY SOAP
DATE: 15/11/2016

In terms of budget, Xbox was one of my
biggest client. The brand focused on larger
soclal campaigns and aimed to target users
throughout the steps of the purchasing
process. : a o
HORIZON 3
DREAM MACHINES
The Fanfest activation was a 5-day event to \
promote the release of four new games, and N : / ' .~ P @ : THE
my role was to oversee the event from start 4 . ¥ '
to finish, working with the videographers to
ensure we captured the footage need and a
wrap up video was released to celebrate the
launch with Xbox fans who were unable to

attend the event.
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Sakata

WORK VIDEO AND SOCIAL CONTENT
AGENCY SOAP
DATE 22/10/2016
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Sakata's Fusion range was the principal focus

for its social campaigns. We focused on creating
ideas that would bring to live Sakata's unexpecting
flavours. One of my favourite projects while
working with Sakata was the Street Karaoke. It

involved getting two strangers to karaoke together

@
~/

I’m a real wild one
and | like a wild fun
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Doritos

WORK: SOCIAL VIDEO CONTENT
AGENCY: SOAP
DATE: 10/05/2017

Dorites

AFTER DARI’\

Tocsﬁp‘
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Doritos used its social channel as the primary
medium to communicate new product launches.
The brand was for the bold, and neither its
flavours nor its creative was any less. During my
time, [ worked to launch Doritos and Guardian of
the Galaxy partnership as well as their day to day

social content
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Optus Facebook

WORK FACEBOOK CONTENT
AGENCY EDGE
DATE: 4/1/2016

Optus

Like This Page - 7 January

- ‘
ON FB BUT NOT

§ REPLYING TO TEXTS?
OH NO YOU DIDN’T!

That face you make when...

ol Like Comment Share
=" O You, Jenny Tao and 1.2k others Tap commants *
61 shares

Maree McCusker Mossop Your face when you
nave to wall aver 7 days and over 20 phone calls to
©optus and they sill give you the run eround why
ont they send lechnical support out ta the house
why that ancther 7 days 1o do that does anyone
Know who we can get 1 help us
Like - Reply - 173
% View previous replies
% Optus © That is & lang time to wait Paul,
‘s0metimes (3sues can be & bit compiex
Wi your query resobved? - Serena
Lixa - Reply 17

+ View mors roplies

| Allison Tomlinson Tha tacs | make when I'm stil

§ waiting after a weak and a half to have some
contact after buying an online broadband
package.

Lika - Reply - 54 - 11 .

% View previous rapliss

S Optus © Thanks Alison, looks like this one
is st baing procassed. For further info,
plaasa contact our activations team on

T —

Optus
Liks This Paga - 2 Nov

WHEN THIS was MORE
THAN JUST A SAVE ICON

Who remembers?

O 25k Top comments ™

78 shares

m Liam Burgess That what my Internet speed feels

Like - Reply - 432
%+ Viow provious replies
Optus © Sorry agan to hear about the
issiies you're having Liam - Shao
Like - Reply t
% View more replies

SK Zhang wow staaling intemet meme and clain it
1o be a Optus idea now?
Like - Reply 1709
4 Optus @ Not 100 sure what you mean SK?
Steph
Like - Reply
*+ View more rog

5

Garth Herbert Who remembers having 4g in
newcastie
Like - Reply - €6

Kasper Kane Portfolio of Work 2017

www . KasperKane.com | Contact@KasperKane.com

Optus had briefed me with the task to create engaging

content yet revolve every creative post around technology
and mobile devices, to drive their sales. [ created modern-
day ‘Meme’ style posts tied with 'First world problems’ and

nostalgia as they seem to perform the best. It was beneficial

Optus

Like This Page
No judgement here!

VIDE

g,

VOICE CAlL

O caLt

e Like Comment Share

i
O You and 2.8k athers Top comments ¥
67 shares

Optuis © Not deletad your reply Victor - weve
responded at

itps fwew facabook com/BE38B004588/posts/ 101
53579789234507. Esther

Ll CA ] (N - VIDEO cALL

Optus st Like Page

Mo judgement here!

Optus
Like This Page - 1

oemus

Them workday weather feels

ol Like Comment Share

= -
O vou anda 858 cthers Top comments
24 shares

Gerardinho Datinhosa | hope your organization
realizes how incompetent yous employees are at
the paramatta and blackioen branches! Cant even
port my number correctly!
Like - Reply - 102 8
%5 Optus © Hey Gerardinha , what's
happened in store? I there anything we
can assist witn? Let us kmow, here 1o help -
Esther
Like - Flaply

“ View more replies

S Krystal Redden Would be good if you had your
n Tower working in Millcant 0 pacpie coukd use Iheit
SBIVIAS YOUT SUPPOSS 10 PIOVIKE them &S &
“professicnal’ COMMUNICANION Dusingss.
Like - Aeply - (31 24 uiry il 22
54 Optus © Hey Krysta, really sorry to hear
that. I'm aware thal the tower is now back
up and running. We do apclogise for the
cown time. Let us know if you're still having
any issues we'd be happy 1o help out -
Marie

WEEKEND

WEEKRDAY

to watch feedback instantly flow in once the posts go live,
reading the unfiltered, unbiased and sometimes uncensored
opinions that fans of the page shared as they provided

valuable insights into the minds of Optus customers

Best performing creative static post

Optus
Like This Page

OPTUS

YOU KNOW YOU’RE A 905 RID
IF THIS WAS YOUR LIFE.

When you weren't at school, you were on MSN
messenger.

l# Like Comment Share

% [ You and 9.6k others Top comments ™

694 comments

718 shares

Optus @ Ah, not what we like to hear. What seems
to be the issue, Oleg? Vicky

Like - Reply - €26 - 20 /

3 View previous replies

«w Optus @ Thanks Il make sure we follow-
up on this tomorrow as a priority. Meg

Like - Reply - 21 April &

3 View more replies

Optus @ Hi Jordan, sorry for the long delay to chat
withy staff () Were you unable to see any outage
info via hitp:/lyesopt.us/inetworkstatus - Meg

oeTus

Optus Network Status

Having issues with your Optus mobile or
internet service? Get up-to-date info on the
network status.

OPTUS.C

IM.AU

Like - Reply - €22 - 21 April at 18:45
< 1 Reply

Write a comment

e
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optus When you love your #tech so much
you won't even leave it for a #flatlay shoot...

theboxlabel % @ & Instagram

WORK: INSTAGRAM CONTENT
AGENCY: EDGE
DATE: 27/10/2015

Working on Optus’ Instagram account gave me
Log in to like or comment. soo
a breath of fresh air, creatively speaking. I had
the resources and means of a typical big client
and the creative youth of Instagram to drive
their content from corporate sponsored posts

about products to fresh “Instagram worthy”

little pteces of art and design.

Analytics showed the best performing posts. It
was proven that colourful and bright content
recelves the most engagement, thus most of

my work for Optus catered for this.
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Petbarn had a variety of briefs. [ created infographics,

soclal posts across all channels, videos and motion

| ( tb a_r | I graphics. The content [ created for Petbarn reached

millions of users and received hundreds of thousands

of Likes, Comments and Shares. [ am proud to have this

WORK: PETBARN DIGITAL work in my portfolio, as a client they provided diverse
AGENCY: EDGE range of challenges and opportunities, including working
DATE 09/02/2016 with animals and children.

a Petbarn

Petbam's Pet Dating

PETS ARE THE FAMILY
WE CHOOSE FOR OURSELVES

Foundatior
QOG@
PETBARN

e Like @ Comment 4 Share
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Petbarn FBH

WORK: 'FOR BETTER HUMANS" SERIES
AGENCY: EDGE
DATE 10/10/2015

For Better Humans is an incredible series
[ created for Petbarn. It was based on the
company’'s motto that pets create better

humans.

Over a period of 4 months I interviewed,
filmed and photographed pet owners at
various parks across Sydney, with a range
of incredibly heartfelt and inspiring stories

coming from these experiences.

Kasper Kane Portfolio of Work 2017

mramn  petbarn Follow

128 likes 1w

petbarn “People walk past and say, *What a
cute dog! and | ask them, ‘Are you talking
about me, or Eve?' It always makes them
laugh. I'm Eve’s third owner. Her first was a
young chap who went overseas and
couldn't keep her. Then another lady in
Enmore had her, but Eve didn’t get on with
her other dog. They were going to put Eve
up on the internet to find an owner, but
then | decided to take her with me. I've
never bought a dog — they've always found
me. It's so good having Eve around. | lost
my wife, June, last year, so I'm on my own
now. Eve sleeps on the bed with me, and
she watches every move | make. I've only
got to be missing for a little while and she’s
after me!” John with 10-year-old Eve
#ForBetterHumans #dogsoflnstagram
#dogs #cute #love

ashie_the_silky So sweet!
sunnythecutepoodle Sweet story! John &

Log in to like or comr
T ———

smuamn  petbarn Follow

138 likes 4w

petbarn "Maxi was a rescue dog from the
RSPCA, and I've had her for just under a
year. She ended up in the RSPCA and in
very bad condition. I'm from Ireland and |
had a dog over there — as | got more
settled, found a partner and knew | was
going to stay here, | really wanted to get a
dog. Instantly when we saw Maxi we fell in
love with her. She was perfect — Shar with
Maxi the rescue dog #ForBetterHumans
#dogsofinstagram #dogs #love #cute

animalyser V9 @9V
jodiebostonandblaze Yay! %

Petbarn

Page Liked - 2 Jure - E

“The bouncy black ene is Riley, he's a Staffy cross
Ridgeback. | inherited him from an ex-girlfriend.
Jasper is a Staffy cross Kelpie (or Rottweiler, I'm not
sure), and | got him about a year ago. | got a dog
because — il sounds sad, bul it's nol — after breaking
up with my girlfriend | missed having a dog, so |
went and found one. Now | have both! It's nice
coming down to the park, and hanging oul with
people. We spend a lot of time here. Al the weekend
we go on adventures, or lo the beach or for a walk
somewhere, which | probably wouldn't do il you
didn’t have a dog.” — Nick with Jasper and Riley
#ForBetterHumans

Like Comment Share
Q0D 1.2 Top comments ™
16 shares 38 cor

Floyd Statfordshire Heart warming story.Wishing

=4l you three a long happy life together... Yes rescue
dogs are the best..| wouldn't be with out my happy
fun loving rescue Staftordshire Bull Temier "Bon
Scott” @

GET IN TOUCH! GET IN TOUCH!
B scunch e o, we'd Bow b bear Bam poud B necanhu e o, ' e o bt o
Ernail XO00000C0E with 2 derscrptos sbout you ind your pol and mby pou’d ke |0 b mwvolved® bt Ervnl XXO00000CE with 5 dertorpiion sbout you nd your pet and mby you'd kooe 10 b imvolved® st
b abls o bl o e ity B skl b el B B oy,
— T ——8590Whhih
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Aam

Like Tris Page - 24
‘With summer approaching is me 1o
bushiira danger -

GET READY FOR
BUSHFIRE SEASON

Suggesied Pages

A3 | waich Game of Thranes
i Line

Ther sons we're called the Lucky Country. What are yours? Tell us below.

P Comment 4 Share
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3

Grand Firials, Sunshing and long waskends all
round - how bonza was Ausirala this past weekend

Chrnoiogical

Donss Mares Brosn Great fooml
-
Stann Laughiin Fucken G mate Siraya | kv
B e Share you kove Sraya
Uk - Roply - 32 :
TRk Waiara What doos tha R 10,80 with
£ prar

e

o 2
el Mys spraans kve STRATA
iy 17 O

o Martin Bonza. 66 Hamks

Like - Faply

AAM]

WORK: SOCIAL CONTENT
AGENCY EDGE
DATE 03/11/2015

Working for an insurance company almost always sounds
boring to a creative. AAMI proved to be a fantastic client
and were very receptive to our ideas, approving most of
concepts within 2-3 revisions and letting us have creative

control - [ loved the relationship and content [ created

AAMI
AAMI
Like This Page - 5 May

Hipster Llama can be found in Fitzroy, Newtown or
abroad in Bali, Byron or Berlin (The Hipster
Triangle). Since completing his degree at L.I.D.A
(The Llama Institute of Dramatic Art), Hipster Liama
struggled to get a paid acting gig, but finally got his
big break in our most recent ad. Lucky Llama!

When he's not auditioning for roles you'll find him
foaming Llama milk lattes at his artesian organic
cafe.

Got a guestion for Hipster Llama? Hit us in the

comments.

Like Comment Share -
D = © Narinder Kaur and 470 others Chronclogical
11 shares ment

View 24 more comments
P Daniel George Will Standish

Mg Like - Reply - 7 May at 19:56

H Anthony Vargas Keith Lougheed
Like - Reply - 7 May at 14:28

E Jessica Tapp Stephanie Dalzell
Like - Reply - 7 May at 1525
Qinto Bean Way ahead of you Kabir,

W Like - Reply - 7 May at 21:33

Write a com

for the client and I think the work showcases that

My ‘Lucky Country’ video essentially went viral on AAMI's
Facebook page - it had a 450% increase in engagement

and received almost 80,000 video views from fans of the

page
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We need to Australian’s
why they should love Volkswagen again

National Bus Shelter
placements for 6 weeks
reaching over 4.3 million people.

1:07 | 2:23

PASSAT ALLTRACK LAUNCH CAMPAIGN

25TH FEBURUARY, 2016

Kasper Kane Portfolio of Work 2017
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Volkswagen

On Your Marks...Get Set...Celebrate!

® Comment 4 Share

Volkswagen

WORK VIDEO / MOTION GRAPHICS
AGENCY EDGE
DATE: 22/02/2016

® w13 ) T L

During my time at Edge, Volkswagen launched
their new vehicle, the 'Passat Alltrack’ in
Australia. The account manager requested that
[ come onto the project to create assets, videos
and motion graphics to help the in-store sales

team at VW achieve their sales targets.
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e LT AT [ New KB

WELCOME TO HEALTH ONE +

Welcome to HealthOne. Multi-dimensional healthcare solutions

* HealthOr

F B

S

RGeS,

Murk:iing & Communication is kl:y to dcv:loping a |hriving company.

| | 6 E(‘ ilt | I ( ) | |< PR e CASE STUDY
nnnnn rw wmbeamtend b s e ) vt 0
Pty e e Y e

i v e s ity
i

O bl Fores arw sl v i
= skohokle st

* Py Wi & b

* Campatice review aed cotugery lsights

HealthOne is a leading Australian healthcare activation T ) SIS T
sl pacgpomms s St

WORK: LOBBY ART / WEBSITE company with extensive go-to-market knowledge. i i 'i.. S ——
AGENCY: HEALTHONE Working as a graphic designer [ had the opportunity to ’ o 3;4
DATE: 11/07/2012 design the in office lobby art and the company's website.
I — T ————
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https://www.youtube.com/watch?v=jfL_uQ3EPGo

NCure Brain Cancer
FOUNDATION

Kayne was diagnosed with brain cancer at age 2 and after 18 months of treatment, he

NCure Brain Cancer
FOUNDATION

is currently stable. But with a high rate of recurrence for his type of brain cancer and

MALINGDETAILSERIALNUMBER> chemotherapy not being an option if this happens, we need to develop new treatments
« ATIONS now so that we can help Kayne and others in the future.

CADDRESSLINE3» <ADDRESSLINEA» <POSTCODE» curebraincancer.org.au

curebraincancer.org.au/appeal

Brain cancer kills more children and adults
under 40 than any other cancer.

One Australian dies from brain cancer every eight hours.

innovative global clinical trials are currently being designed. But these trials still require funding

Ensure Australian patients can access
new treatments through world-class My son Kayno was dagrosed 12 yors o age if Australian patients are to have access to them.
clinical trials. corbellm, Wi aigh vl of recurence or

e o o o Brain cancer receives less than 5% of NHMRC/federal government research funding, so
your support is vital to make world-class research available to Australians living with brain
Dear first name, Dani ook, Kayne's mum.
cancer.
It's been a progressive month in the area of brain cancer. Carrie Bickmore raised incredible
awareness during her Logie's speech by sharing the moving story of her husband’s battle with

. But it's now vital that we continue to raise money for world-class research that

he
will bring new treatments to Australians living with brain cance Please make your tax-deductible donation of $250 or more before June 30 to these new

projects;the research we fund now could save Kayne and others like him in future
E When  tell my patic the incredible support we receive for brain cancar research t
gives them hope. Tha rom me, and from all patients, for your continued generosity.
Kind regards,
In early May, Cure Brain Cancer’s CEO, Catherine Stace, and Head of Research, Michelle Stewart, /
met with researchers in the U.S. to secure a ground-breaking trial for Australian brain cancer /
patients. —
I tive trial de th T to soly this di d if tient: be
novative trial design is the answer to solving this disease and if more patients can be o e e
~ A involved in quality trials of multiple treatments, we can make these treatments accessible to Founder. Cure Brain Cancer Foundation
Cure Brain Cancer al pacients faster - ‘
Newrosurgeon, Centre for Minimally Invasive Surgary

FOUNDATION
Cure Brain Cancer is also working with Australian researchers to fund paediatric clinical trials

that will deliver personalised treatments to children waiting for a cure now. Just lie four year

old Kayne
Donate now at curebraincancer.org.au or call 1300 362 965
or complete the below form and return before 30 June.
Plaase check your detas are correct
ions
Why your support is so vital... iy
Pleaseprovide any new detais below
6]
We need a huge increase in Kills more P ' ! oo Concer odation o son
research funding to Australians under 40 D000 Os2s00000] |
accelerate new treatments and coste mone others Yoo e i gt oo 2.2

Help Cure Brain Cancer in their
ission to i five-year
mission to increase five-ye Your privacy is important to us: F you would lie to un be from

survival to 50% by 2023 s this  regular donation: (] Yes CJNo (ane-off) communications from Cure Brain Cancer Foundation please tick here. [1
'YET 90% OF AUSTRALIANS ARE - -
UNAWARE OF THIS FACT
—

ions over 52 ble

improve survival «

Cure Brain Cancer —_—
Foundation Y v—

Don’t let time run out for
children like Kayne...

WORK TVC & ONLINE MEDIA content. The 30second TVC aired on Channel 7 between June and Help us to make innovative
new treatments and
AGENCY: FREELANCE December 2015 seen by millions of Australians. Part of the brief was research available today

) and don’t miss the June 30
DATE: 3/06/2015 to develop an EDM (Electronic direct marketing) alongside lift letters deadline to make your vital
support tax deductible.

and monthly subscription letters to raise funds / awareness of brain

In 2015 I was contracted by ‘Cure Brain Cancer Foundation’ to direct
cancer

and produce a free-to-air television commercial and online media

4 K Portfolio of Work 2017
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www.KasperKane.com

Glaxosmithkline

CONVENTION STAND / STAND ART

WORK:
AGENCY: HEALTHONE
DATE: 12/04/2013

The Brief: GSK oral care stand at the Australian pharmacy
professional conference (APP). The stand concept had

to be visually powerful, informative and aligned with the

GSK oral health category management proposition

Kasper Kane Portfolio of Work 2017
| Contact@KasperKane.com

v THE STANDARD SHE ¢

[ met Glaxo Smith Kline's brief for a bright and colourful
kiosk to showcase the brand, but by thinking outside of
the box [ delivered a new and innovative way for the
business to be noticed. By having the kiosk workers dress
as scientists and oral hygienists, potential clients were

immersed in a fun and quirky environment when

visiting the kiosk

The Science of Oral Health (Take away)

o —
@ o SENSODYNE wons

() §

e
®
'/‘,‘- Free Product Samples

e @

N N
POLIGENT
Kl

[bio

Planogramin USB based

SENSO paro o Vol e

Information GSK support enrolliment details for
dental education for pharmacists and PA's

EE 2

2.

Free customer information
mini brochures

The Science of Oral Health (Stand Invitation)

Carrier Bag
—
-
- »
it
]
ok
Roaming Scientist handing out invitations
to attendees
I —

(WAL |
s

aro [lbiolG=S

SENSO

Conference floor invitation and electronic
key loaded with GSK info and ability to
register for competition on GSK stand
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5D Modelling

WORK LOW-POLY SCENE CREATION
AGENCY N/A
DATE 16/08/2014

While studying film, [ wanted to expand my skillset beyond the traditional. While surfing the net one day [ discovered the
fascinating art form of 'Low-Poly’, meaning low polygons. I picked up a program called Cinema 4D by Maxon and after getting

comfortable with the software I pursued my newfound passion for everything low poly!

¢ K Portfolio of Work 2017
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Vrumauat wonia quissionit quas plaboras

LYSAGHT et et it

CLADDING byirennpeakdalel s

A1 G CAMOT D00 Ena MM VOLEAN-
il unk sadlshmiod biom auials e ea par

ibor fonsis: UpIaon Consoqu pao 5anks
olectel ol come HCOUPN QU GRed qUE vok
canpanm oLtk aucans 1 Uit eplagd
VN0 AOGTIAUS MO 5oL

Lysaght

WORK: PRODUCT CATALOGUE PrOdUCt
AGENCY: HEALTHONE Catalogue 5 <2 Ve ol y
DATE: 23/04/2012 y 2013_2014 T N e

B3 quioiio mo bia nechur apers odi ob Baocum
R Fparus vanchandiban dob gl of praped
ma cikschumaue delosll spormaue ris con
£CrbGMAT 00 AN BRSNS AL ant
tniacius acl nwelhat oLt cus chacicn i kis e
e ohs?

rmron s menrovmamas | YSAGHT

1800000 000
wwwlysaght com

Working with Australia’s premier manufacturer

of steel building products both for residential

builders and contractors, [ created A4 print
Vot s seres quischeeist e phbbonas

ads and brochures for their showcase. LYSAGHT R e S
CLADDING e

8 o e i et sk ool
it qui unt ssd stmodiblam quic e &3 pan|
ikabors doreses e conmsdy i pro sonk
‘colociol of, o 0oTUPta Qe Opod quo Vol
REDAUM GUIBARAN SCS0GE0 10 LA UTIBDI0a
ks e s O 2L

[ created the adverts and brochures so

that Lysaght would be kept in front of the
competition. Lysaght is not just competing
domestically but internationally and [ wanted

to help the business lead on the global stage

of construction building products.

EHioscus. Dehplatem empce apsl b doksnit

3 qUINC MG TG HEChr DR 04 GD Boscum
Buagioos, Epmritus venderiioen dohupls of preped
™ CHIORChITIUS Seori] CEPOMIMGUS I con

|YSAGHT DRI
p—

it e zsnrme - | YSAGHT

wwwLysaghl.com

—
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i
energesse’

ENERCESSE N4

ENERGESSE

YV
‘\05 energesse
ENERGESSE ]
energesse

Energesse

5 Session
l agenda.

WORK: REBRANDING MATERIALS
Sub heading
AGENCY FREELANCE
¢ History of Energesse DATE 17/05/201%
« Personal Background ener 2 e s s e
« Science of Energy
« The future of Energy medicine Energesse is a leading healthcare firm who specialise elements, [ was able to create an easily recognisable
¢ Opportunities to benefit Springfield community . . . . . . . . L
A health cit in analysing insights to improve patient and consumer brand for the company. My intention for this job was
an ea City
* Exploratory brainstorm experiences in healthcare and wellness. During my time to develop a new and differentiated identity so that
freelancing for Energesse I completely redesigned the consumers, investors, and competitors would know
= (D)
e company’s logo; using motifs from nature and minimalist exactly what Energesse represents
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CDG

SEE MORE

PAGE 18

CDG

‘ D‘ B I l 11ders CDG builders are specialists in modern and

contemporary refurbishments of high-rise

commercial properties

WORK PORTFOLIO MAGAZINE The design brief was for a contemporary
AGENCY FREELANCE portfolio that reflected the interior design that
DATE 26/01/2014 the company specialised in
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Northern Vision
Institute

WORK: REBRANDING
AGENCY: FREELANCE
DATE 02/01/2015

In January 2014 Northern Vision Institute hired me to
refresh their brand identity. I was briefed to create a new
look for the entire company. [ created logos, websites,
business cards, flyers, EDM’s, letter heads, sign art, post-it

notes and even did all the photography for the website

[ am proud of the work I created with Northern Vision

Institute, it is exciting to see my work come to life from

concept to reality.

Results

About Us Introducing Dr Kim Frumar

Northam Vision instusa, located in Chateweod. is ore Or Kim Frumar MBBS, FRACS, FRACO, FRCOCh (UK)
of Australia’s foromast eys surgeny and ey health
conres,

Over this period. st
perionmed over 10,000 surgical procecures.

i Taxas.

Homepage Content Page
.‘? O im—ries — - = OO hise—inms — =
ExEa [ —1
[ o s | st o as | St | e | 143 | Somten [ o bmim | Yo s | s Conts it | ettt | s | 143 | omtmtin [

Heading
Carousel Image Panel

Heading

rage mage

Book an eye test

Kasper Kane Portfolio of Work 2017
www . KasperKane.com | Contact@KasperKane.com

[
Heading
Book an aye lest
Image i
o
Heading Heading —
(] T
. Image
PR p——
Heading Heading
Heading

Page 23 of 30



Modern Witches and Paganism in Aus

Modemn Witches & Paganism in Australia - Trailer © Abbotsford, NSW

$O f$18k

MODERN WITCHES AND PAGANISM:
THE DOCUMENTARY

Raised by 0 people in 1 day

Donate Now

SHARE ON FACEBOOK

gofundme

-COMING SOON- ST 7 ) Created February 11, 2015
3 m b . Brittany Mccowan

Modern Witches and Paganism in Australia is a film that explores the diverse BE THE FIRST TO GIVE!

lives and ideologies of Witches and Pagans including Druids, Shamans and

many other nature-based beliefs in our contemporary Australian society. The

filmwill give an insight iﬁto what goes OQ behind the closed doors of covens and Donate Now
other Pagan groups which usually remain secret.

Modern Witches

WORK: CROWD-FUNDING CAMPAIGNING MATERIALS

AGENCY: FREELANCE

DATE: 06/01/2015

Modern Witches and Paganism was a crowd funding campaign put This was a special project for me, I got to work closely with a
together by a friend of mine. She hired me to create an identity for friend, I learned the unique relationship that forms when friendship
the whole campaign. [ designed all of the branding material and also transforms into professionalism

the websites / crowd-funding page layouts
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UJi-thﬁhdrogel
" he's back on track

Antiiogel testosterone replacement theapy helps
restore Iibldo, lean muscle mass and Improves mood.

Y Y
B
. X
b \
. ¥ 3 N o aocel
. . JJ AndroGel! Androlae
i ,
\ =4
¥ — i GE
e

Andiogel testosterone replacement therspy helps reshore lbldo, lean muscle mass and Improves mood.

Marm aut facoum fugit quis megrisquo woloria
ndandandae. Solupta nonsend anducip sandit

um volorem est & debitiatiorn doluptium hiitis essitae prepuditi ulahorum sinullu ptetermpore e
0 temporem ouid doluptio et iumouicdismus norsedi con blaboren exer kat ubes ratia oue e

Marm ait facoum fugit quis megnisqua uoloria

ium volorem est a debiiatiom doluptium hiitius essitae prepuditi ulaborum sinully platerrpore sa

ndandardae. Solupta norsend anducip sandt ouo temporeum ouid doluptio et iumouicdiamus nonsedi cori blaborerro eertat tes natia gue e A S S—- s R : . ) ” 2 )
- Sk i i z £ 2 2 r‘ldrOGe] Iaba. Ut inkempos apiscim agnimosam ksecatis simalut latern et a posamus. witarm aturm res apictotes rem et quas vero test
lzbw. Lt inkempos apiscim agnimosam esecatis simolut lztem et a posamus. witam atum res apictotes rem et quas vero test = N L ) ) . 8 : )
rest alfficrem vendel est ot guam dignatatur audt  Iminim i et elis aut alit aspeliae. Atexpemam  aut um ut est. ret vendard erferionsed guiat utas ﬁ rest alicrern uendel est et ouam dignatatur audt  Iminim ium et elis aut alit aspeliac. At expernam - auk ium Lt est. rek uendand erferionsed quist utas
i ipia can. quonstaer pam orsz gud mckgn di % ur calignisinn fogn. Temcatiuan bl ook ancaper s qutam ko mepcomdl qal o quist e dlike. Duck.
B BESING HEAITHCARE e o ot e ke s bt et ol <l ey e et e e BI BESING HEAITHCARE - . v pelring—- Aty oy e pyinitin mauades
I — N — e —

F , f
7 L
Androgel
While working for To Your Health, a Thai pharmaceutical
advertising company, we received a brief from Besins Healthcare
WORK: CONCEPT WORK FOR CLIENT BREIF They briefed us to develop stronger communication between
AGENCY: TO YOUR HEALTH Androgel and the consumer. Androgel is the #1 treatment for —“
DATE 03/07/2014 testosterone deficiency syndrome (TDS) globally Ask your heslih jonsl about replacement terspy. Ask yaur health fonal sbout therapy.

Kasper Kane Portfolio of Work 2017

www . KasperKane.com | Contact@KasperKane.com

harm aut facoum fugit quis magrisoun ueloria ndardendse. Solupta naneend anducis sanditlaba Ut ntemgos.
vencel st 2 dettifium

doluptiam hilts qup fermpereim ey delupti of lmu ceiamus simat atem et a posamus

JASK Your NE3Im professional 300w @I maoe. NShural lesiosieione replacement Ner@py.

Oy oty s s e ekt s 2 g ]
Rl v ey e e e s B BESING HEALTHCARE

Merm aut faceum fugit quis magnisrpn uolcria ndardendse. Sclupta pareend anduci sandit labo, Ut nterpos.

ost ot audt debiist
dcluptim hiitis quo terrpereim quididoluptin ek mau odamus smakit ater et 3 posarmus.
(ASK your Neaiin piofessional 3DoU 1310f Mage. Naruial fesisizrong repiscement erapy.

- R —
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s18jqeL 95 Bwpsy Bwpsgy

Famciclovir FEM
250mg 56 Tablets
ot tablet comtabe

Famciclowir 250mg

g Py i

FRESIAFIQUOLEIEDCIE e

[Famciclovir FEM

250mg 56 Tablets
Eachtablet contaims
famiclovir 250mg

Famciclovir FBM

e

250mg 56 Tablets

FBM6470
SS— 3/6/13
6 9:42 am

Famwvr

WORK: PACKAGE AND FOIL ART
AGENCY: HEALTHONE
DATE 22/09/2012
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Alphapharm Pty Limited . .
Cnr Gamet & Antin Street:
wemas o e Famciclovir

PHARMACIST ONLY MEDICINE

KEEP OUT OF THE REACH OF CHILDREN

Famciclovir T
FBM Cold Sore Relief

Effective Single Dose Relief

Famciclovir FBM Cold Sore Relief
Each tablet contains fameiclovir 500mg
PHARMA CODE 1365 A

o heben Famciclovir
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This was an opportunity for me to showcase my abilities at creating

foil art and packaging for various products, creating the packaging for
Famvir's medicinal products. Being able to promote Famvir's brand and
product was crucial to gaining immediate consumer excitement. [ created

this package art while looking at the product itself, knowing that I wanted

to the product to not only be different but to stay within the style guide.
[ can create new innovative designs at an extremely fast pace all while
using my knowledge about branding to create package art to keep up

with an ever changing consumer landscape
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Goats Milk.

Goat

The nature of good skin cars
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Goats Milk

The Environmentally friendly alternative for
Dry, ltchy and Sensitive skin

Enis aut videsserovid quo vel estium a excepelit qui nonsed Goat Soet
magnate volorae ni dic tora sitatur moluptae ero exped min. e % Som
T —

Goat”

WORK PITCHING PIECES
AGENCY FREELANCE
DATE: 13/11/2012

Goats Milk skin care, made from the
natural goodness of Australia.

Lacit tuga. Daeptat ionampe RANtBUS unt &1 affcio tistiis min nonsadit fuga. Nis et
Tugit volorest, ommaodipit omnis liasitia venind uptae volor re seque verum facimil i =
The nature of good skin care

—

Goat's Campaign was a conceptual project that I pitched
to a client to showcase their range of goat milk products
These products included skin and hair care products,
such as shampoo and conditioner. [ created several
different concepts for the client and presented a wide
range of advertising routes that could be taken when

reaching potential customers.
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“Peak performance is the only way
to be abt the top using body science
formula to boost my energy”

- Candice Falzon

3%:

Train Play Recover

BODYSCIENCEgBODYSUOCIENCE

Product range Produck range

WORK: INSTORE PROMOTIONAL

AGENCY: HEALTHONE

DATE: 4/12/2012 gy, J
o

Working closely with the BSC team I created the visuals for this in about the products offered but also express a feeling of health and .

store promotional effort. I wanted to create an eye-catching visual fitness. I created these visuals so that potential customers already

that was enticing enough to pull people off the street and buy the had an idea about what BSC had to offer before they even set foot

products that were being offered in store. [ worked on this project inside the store.

from concept to finish within a small team of people

The visuals I created for these promotional tools were to tell people
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Curiosity usually gets the better of my

creativity. While researching application

App Space development [ challenged myself to create

the concept for an IOS application.

WORK: APPLICATION UI I'm a huge fan of bold bright colours, I am

AGENCY: FREELANCE proud of how this project turned out. Fingers

DATE: 17/01/2014 crossed I befriend an application developer APP SPACE

BY KASPER KANE

Be yourself

3 Different vibrant colours

Make everyday use...
-beautiful

Go online

A whole network of designers

Comment, like and share your favourite
designs. Contests are held daily, judge or APP SPACE
upload your own designs straight to the
App Space network.

LOGIN

Find thousands of community
made apps

Designs made and produced by Kasper Kane.
App Space is a concept brand for Kasper Kane's 2014 portfolio
Please visit www.KasperKane.com for more info.
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Filmmaker +
Graphic Designer

www.KasperKanecom e Contact@KasperKanecom « 0406 704 431



