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Red Rock Deli

WORK:	 RED ROCK DELI SOCIAL

AGENCY:	 SOAP

DATE:	 13/04/2017

Red Rock Del i  was was an excit ing and chal lenging brand 

to work with as the bar for qual i ty was set very high 

and we were always trying to push the bar even higher. 

However,  i t  was through this ,  that some of my proudest 

and most creative work was produced. 
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Smiths

WORK:	 SOCIAL MEDIA CONTENT 

AGENCY:	 SOAP

DATE:	 4/02/2016

I have worked on mult iple social  accounts 

over the years and having the opportunity 

to work with Smith,  an Austral ian classic 

was def initely a highl ight .  The brand’s main 

objectives was to incite nostalgia through it 

social  content and remind their  audience of 

the brand’s original  f lavours . 

Smith has a long standing history and is a 

tradit ional chip brand, however they have 

embraced new trends and are quick to fol low.
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Sunbites

WORK:	 SOCIAL CONTENT

AGENCY:	 SOAP

DATE:	 08/12/2016

Sunbites have a wide range of products that vary 

from one another.  The main audience for Sunbites 

were the MGBs (main grocery buyers) ,  so targeting 

had to be broad. The product range included snacks 

for chi ldren and adults ,  so a lot of the creative had 

to appeal to both these dist inct groups.  The creative 

strategy was focused around quirky and comedic 

characters to posit ion the brand in a ‘not-so-serious’ 

demeanor. 
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Nutella

WORK:	 PETBARN DIGITAL

AGENCY:	 SOAP

DATE:	 09/03/2017

My two main projects with Nutel la was the Nutel la Love 

Hunt and the stop motion animations for Christmas. 

The Love Hunt was a series of three videos providing 

clues to viewers to f ind and win prizes.  The stop motion 

animations were focused around customisable gifts 

during the Christmas hol iday season.
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Xbox

WORK:	 KIDS PITCH + FANFEST 

AGENCY:	 SOAP

DATE:	 15/11 /2016

In terms of budget ,  Xbox was one of my 

biggest cl ient .  The brand focused on larger 

social  campaigns and aimed to target users 

throughout the steps of the purchasing 

process. 

The Fanfest act ivat ion was a 5-day event to 

promote the release of four new games, and 

my role was to oversee the event from start 

to f inish,  working with the videographers to 

ensure we captured the footage need and a 

wrap up video was released to celebrate the 

launch with Xbox fans who were unable to 

attend the event . 
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Sakata

WORK:	 VIDEO AND SOCIAL CONTENT

AGENCY:	 SOAP

DATE:	 22/10/2016

Sakata’s Fusion range was the principal  focus 

for i ts social  campaigns.  We focused on creating 

ideas that would bring to l ive Sakata’s unexpecting 

f lavours .  One of my favourite projects while 

working with Sakata was the Street Karaoke. I t 

involved gett ing two strangers to karaoke together.   
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Doritos

WORK:	 SOCIAL VIDEO CONTENT

AGENCY:	 SOAP

DATE:	 10/05/2017

Doritos used its social  channel as the primary 

medium to communicate new product launches. 

The brand was for the bold,  and neither i ts 

f lavours nor i ts creative was any less .  During my 

t ime, I  worked to launch Doritos and Guardian of 

the Galaxy partnership as wel l  as their  day to day 

social  content . 

Kasper Kane Portfolio of Work 2017
www.KasperKane.com   |   Contact@KasperKane.com

Page 9 of 30



Best performing creative stat ic post

Optus Facebook

WORK:	 FACEBOOK CONTENT

AGENCY:	 EDGE

DATE:	 4/1 /2016

Optus had briefed me with the task to create engaging 

content yet revolve every creative post around technology 

and mobile devices,  to drive their  sales .  I  created modern-

day ‘Meme’ style posts t ied with ‘F irst  world problems’ and 

nostalgia as they seem to perform the best .  I t  was beneficial 

to watch feedback instantly f low in once the posts go l ive, 

reading the unfi l tered,  unbiased and sometimes uncensored 

opinions that fans of the page shared as they provided 

valuable insights into the minds of Optus customers.
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Optus 
Instagram

WORK:	 INSTAGRAM CONTENT 

AGENCY:	  EDGE

DATE:	 27/10/2015

Working on Optus’  Instagram account gave me 

a breath of fresh air,  creat ively speaking.  I  had 

the resources and means of a typical  big cl ient 

and the creative youth of Instagram to drive 

their  content from corporate sponsored posts 

about products to fresh “ Instagram worthy ” 

l i t t le pieces of art  and design.

Analyt ics showed the best performing posts .  I t 

was proven that colourful  and bright content 

receives the most engagement,  thus most of 

my work for Optus catered for this .
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Petbarn

WORK:	 PETBARN DIGITAL

AGENCY:	 EDGE

DATE:	 09/02/2016

Petbarn had a variety of br iefs .  I  created infographics, 

social  posts across al l  channels ,  v ideos and motion 

graphics.  The content I  created for Petbarn reached 

mil l ions of users and received hundreds of thousands 

of Likes,  Comments and Shares.  I  am proud to have this 

work in my portfol io,  as a cl ient they provided diverse 

range of chal lenges and opportunit ies ,  including working 

with animals and chi ldren.
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Petbarn FBH

WORK:	 ‘FOR BETTER HUMANS’ SERIES 

AGENCY:	 EDGE

DATE:	 10/10/2015

For Better Humans is an incredible series 

I  created for Petbarn.   I t  was based on the 

company ’s motto that pets create better 

humans. 

Over a period of 4 months I  interviewed, 

f i lmed and photographed pet owners at 

var ious parks across Sydney, with a range 

of incredibly heartfelt  and inspir ing stories 

coming from these experiences.
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AAMI

WORK:	 SOCIAL CONTENT

AGENCY:	 EDGE

DATE:	 03/11 /2015

Working for an insurance company almost always sounds 

boring to a creative.  AAMI proved to be a fantast ic cl ient 

and were very receptive to our ideas,  approving most of 

concepts within 2-3 revis ions and lett ing us have creative 

control - I  loved the relat ionship and content I  created 

for the cl ient and I  think the work showcases that .

My ‘Lucky Country ’  video essential ly went viral  on AAMI’s 

Facebook page - i t  had a 450% increase in engagement 

and received almost 80,000 video views from fans of the 

page.
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Volkswagen

WORK:	 VIDEO / MOTION GRAPHICS

AGENCY:	 EDGE

DATE:	 22/02/2016

During my t ime at Edge, Volkswagen launched 

their  new vehicle,  the ‘Passat Al l track ’  in 

Austral ia .  The account manager requested that 

I  come onto the project to create assets ,  v ideos 

and motion graphics to help the in-store sales 

team at VW achieve their  sales targets .
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WELCOME TO HEALTH ONE + THE ONE PARTNERSHIP

BillBoard_RightSize.indd   1
26/11/12   11:08 AM

HealthOne

WORK:	 LOBBY ART / WEBSITE

AGENCY:	  HEALTHONE

DATE:	 11 /07/2012

HealthOne is a leading Austral ian healthcare act ivat ion 

company with extensive go-to-market knowledge. 

Working as a graphic designer I  had the opportunity to 

design the in off ice lobby art and the company ’s website.
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Dear first name,

It’s been a progressive month in the area of brain cancer. Carrie Bickmore raised incredible 

awareness during her Logie’s speech by sharing the moving story of her husband’s battle with 

the disease. But it’s now vital that we continue to raise money for world-class research that 

will bring new treatments to Australians living with brain cancer.

“We scour the world for the best clinical trials and work 
with our international partners to bring them to Australia, 
so that novel treatments are available at the same time 
here as they are globally.” 
- Michelle Stewart, Head of Research, Cure Brain Cancer

In early May, Cure Brain Cancer’s CEO, Catherine Stace, and Head of Research, Michelle Stewart, 

met with researchers in the U.S. to secure a ground-breaking trial for Australian brain cancer 

patients. 

Innovative trial design is the answer to solving this disease and if more patients can be 

involved in quality trials of multiple treatments, we can make these treatments accessible to 

all patients faster.

Cure Brain Cancer is also working with Australian researchers to fund paediatric clinical trials  

that will deliver personalised treatments to children waiting for a cure now. Just like four year 

old Kayne.

Brain cancer kills more children and adults 
under 40 than any other cancer. 

Ensure Australian patients can access 
new treatments through world-class 
clinical trials.

«MAILINGDETAILSERIALNUMBER»
«TOENVELOPESALUTATION»
«ADDRESSLINE1»
«ADDRESSLINE2»
«ADDRESSLINE3» «ADDRESSLINE4» «POSTCODE»

curebraincancer.org.au   •   info@curebraincancer.org.au   •   +61 2 9550 5244   •   PO Box 392, Surry Hills NSW 2010   •   ABN 22 121 906 036

 curebraincancer.org.au/appeal

“My son Kayne was diagnosed at 2 years of age 
with a brain tumour the size of a lemon in his 
cerebellum. With a high level of recurrence for 
Kayne’s type of brain cancer, we don’t know what 
the future holds – we have to take it one MRI at a 
time…”
-Danii Cook, Kayne’s mum.

Brain cancer kills more 
Australians under 40 and 

costs more per patient than 
any other cancer.

Yet 90% of AustrAliANs Are  
uNAwAre of this fAct

why your support is so vital...

We need a huge increase in 
research funding to  

accelerate new treatments and 
improve survival

Don’t let children fight 
brain cancer alone

Help Cure Brain Cancer in their 
mission to increase five-year 

survival to 50% by 2023.

Kayne was diagnosed with brain cancer at age 2 and after 18 months of treatment, he 

is currently stable. But with a high rate of recurrence for his type of brain cancer and 

chemotherapy not being an option if this happens, we need to develop new treatments  

now so that we can help Kayne and others in the future.

watch Kayne’s story and make your donation online at curebraincancer.org.au 
or complete and return the donation form overleaf before 30 June.

one Australian dies from brain cancer every eight hours. 

Innovative global clinical trials are currently being designed. But these trials still require funding 

if Australian patients are to have access to them.

Brain cancer receives less than 5% of NHMRC/federal government cancer research funding, so 

your support is vital to make world-class research available to Australians living with brain 

cancer.

Make your tax-deductible donation by 30 June.

Please make your tax-deductible donation of $250 or more before June 30 to these new 

projects; the research we fund now could save Kayne and others like him in future.

When I tell my patients about the incredible support we receive for brain cancer research it 

gives them hope. Thank you from me, and from all patients, for your continued generosity. 

Kind regards,

A/Prof Charlie Teo 

Founder, Cure Brain Cancer Foundation 

Neurosurgeon, Centre for Minimally Invasive Surgery

If yes, is this donation to be made: 

 Weekly    Fortnightly    Monthly    Annually 
Payment method:   Credit Card  OR    Cheque  
(Cheques payable to ‘Cure Brain Cancer Foundation’)

Card type:    Visa    MasterCard    Amex 

Card no.:  |__|__|__|__|   |__|__|__|__|   |__|__|__|__|   |__|__|__|__|  

Expiry date: ____ /____ 

Name on card: ___________________________________________

Cardholder’s signature: ___________________________________

Please return this form in the reply paid envelope enclosed: 
cure Brain cancer foundation Po Box 392, surry hills Nsw 2010

You can donate online at curebraincancer.org.au/appeal or contact us at 02 
9550 5244

Your privacy is important to us: If you would like to unsubscribe from 

communications from Cure Brain Cancer Foundation please tick here. 

 

Please check your details are correct:

  
  
  
 
  
Please provide any new details below:

«TOENVELOPESALUTATION» 
«ADDRESSLINE1» 
«ADDRESSLINE2» 
«ADDRESSLINE3» «ADDRESSLINE4» «POSTCODE» 

Please select the amount you would like to donate: 

 $1000.00    $250.00  [  ] 

Other $__________ 

All donations over $2 are tax deductible.

Is this a regular donation:  Yes    No (one-off)  

Donate now at curebraincancer.org.au or call 1300 362 965  
or complete the below form and return before 30 June.

Cure Brain Cancer 
Foundation

WORK:	 TVC & ONLINE MEDIA

AGENCY:	 FREELANCE

DATE:	 3/06/2015

In 2015 I  was contracted by ‘Cure Brain Cancer Foundation’ to direct 

and produce a free-to-air  televis ion commercial  and onl ine media 

content .  The 30second TVC aired on Channel 7 between June and 

December 2015 seen by mil l ions of Austral ians.  Part of the brief was 

to develop an EDM (Electronic direct marketing) alongside l i f t  letters 

and monthly subscript ion letters to raise funds /  awareness of brain 

cancer.

Don’t let time run out for 
children like Kayne…

Help us to make innovative 
new treatments and 
research available today 
and don’t miss the June 30 
deadline to make your vital 
support tax deductible.

https://www.youtube.com/watch?v=jfL_uQ3EPGo
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Glaxosmithkline

WORK:	 CONVENTION STAND / STAND ART

AGENCY:	 HEALTHONE

DATE:	 12/04/2013

The Brief:  GSK oral  care stand at the Austral ian pharmacy 

professional conference (APP) .  The stand concept had 

to be visual ly powerful ,  informative and al igned with the 

GSK oral  health category management proposit ion.

I  met Glaxo Smith Kl ine’s br ief  for a br ight and colourful 

k iosk to showcase the brand, but by thinking outside of 

the box I  del ivered a new and innovative way for the 

business to be noticed. By having the kiosk workers dress 

as scientists and oral  hygienists ,  potential  cl ients were 

immersed in a fun and quirky environment when 

vis i t ing the kiosk.
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3D Modelling

WORK:	 LOW-POLY SCENE CREATION

AGENCY:	 N/A

DATE:	 16/08/2014

While studying f i lm, I  wanted to expand my ski l lset beyond the tradit ional .  While surf ing the net one day I  discovered the 

fascinating art form of ‘Low-Poly ’,  meaning low polygons.  I  picked up a program cal led Cinema 4D by Maxon and after gett ing 

comfortable with the software I  pursued my newfound passion for everything low poly!
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Lysaght

WORK:	 PRODUCT CATALOGUE 

AGENCY:	  HEALTHONE

DATE:	 23/04/2012

Working with Austral ia’s premier manufacturer 

of steel bui lding products both for residential 

bui lders and contractors ,  I  created A4 print 

ads and brochures for their  showcase.

I  created the adverts and brochures so 

that Lysaght would be kept in front of the 

competit ion.  Lysaght is not just competing 

domestical ly but international ly and I  wanted 

to help the business lead on the global stage 

of construction bui lding products .
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e n e r g e s s e

e n e r g e s s e
e N E R G E S S E

e N E R G E S S E
energesse

e n e r g e s s e

e n e r g e s s e

•	 History	of	Energesse

•	 Personal	Background

•	 Science	of	Energy

•	 The	future	of	Energy	medicine

•	 Opportunities	 to	 benefit	 Springfield	 community	

and	health	city

•	 Exploratory	brainstorm

Session 
agenda.

Sub heading

Energesse

WORK:	 REBRANDING MATERIALS

AGENCY:	 FREELANCE

DATE:	 17/05/2013

Energesse is a leading healthcare f i rm who special ise 

in analysing insights to improve patient and consumer 

experiences in healthcare and wel lness.  During my t ime 

freelancing for Energesse I  completely redesigned the 

company ’s logo; using motifs from nature and minimal ist 

elements,  I  was able to create an easi ly recognisable 

brand for the company. My intention for this job was 

to develop a new and dif ferentiated identity so that 

consumers,  investors ,  and competitors would know 

exactly what Energesse represents .
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CDG Builders

WORK:	 PORTFOLIO MAGAZINE

AGENCY:	 FREELANCE

DATE:	 26/01 /2014

CDG bui lders are special ists in modern and 

contemporary refurbishments of high-rise 

commercial  propert ies . 

The design brief was for a contemporary 

portfol io that ref lected the inter ior design that 

the company special ised in.
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Comprehensive Eye Health Specialists

Northern Vision 
Institute

WORK:	 REBRANDING

AGENCY:	 FREELANCE

DATE:	 02/01 /2015

In January 2014 Northern Vis ion Inst i tute hired me to 

refresh their  brand identity.  I  was briefed to create a new 

look for the entire company. I  created logos,  websites , 

business cards,  f lyers ,  EDM’s ,  letter heads,  s ign art ,  post-it 

notes and even did al l  the photography for the website.

I  am proud of the work I  created with Northern Vis ion 

Inst i tute,  i t  is  excit ing to see my work come to l i fe from 

concept to real i ty.
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M
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 Witches and Paganism

IN

 A U S T R A L IA

Modern Witches 

WORK:	 CROWD-FUNDING CAMPAIGNING MATERIALS

AGENCY:	 FREELANCE

DATE:	 06/01 /2015

Modern Witches and Paganism was a crowd funding campaign put 

together by a fr iend of mine. She hired me to create an identity for 

the whole campaign. I  designed al l  of the branding material  and also 

the websites /  crowd-funding page layouts . 

This was a special  project for me, I  got to work closely with a 

fr iend, I  learned the unique relat ionship that forms when fr iendship 

transforms into professional ism.
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Androgel

WORK:	 CONCEPT WORK FOR CLIENT BREIF

AGENCY:	 TO YOUR HEALTH

DATE:	 03/07/2014

While working for To Your Health,  a Thai pharmaceutical 

advert is ing company, we received a brief from Besins Healthcare. 

They briefed us to develop stronger communication between 

Androgel and the consumer.  Androgel is  the #1 treatment for 

testosterone def iciency syndrome (TDS) global ly.
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Famvir

WORK:	 PACKAGE AND FOIL ART

AGENCY:	 HEALTHONE

DATE:	 22/09/2012

This was an opportunity for me to showcase my abi l i t ies at creating 

foi l  art  and packaging for various products ,  creating the packaging for 

Famvir ’s  medicinal  products .  Being able to promote Famvir ’s  brand and 

product was crucial  to gaining immediate consumer excitement.  I  created 

this package art whi le looking at the product i tsel f,  knowing that I  wanted 

to the product to not only be dif ferent but to stay within the style guide. 

I  can create new innovative designs at an extremely fast pace al l  whi le 

using my knowledge about branding to create package art to keep up 

with an ever changing consumer landscape.
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GoatTM

WORK:	 PITCHING PIECES

AGENCY:	 FREELANCE

DATE:	 13/11 /2012

Goat’s Campaign was a conceptual project that I  pitched 

to a cl ient to showcase their  range of goat milk products . 

These products included skin and hair  care products , 

such as shampoo and condit ioner.  I  created several 

di f ferent concepts for the cl ient and presented a wide 

range of advert is ing routes that could be taken when 

reaching potential  customers. 
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BSC

WORK:	 INSTORE PROMOTIONAL

AGENCY:	 HEALTHONE

DATE:	 4/12/2012

Working closely with the BSC team I created the visuals for this in 

store promotional effort .  I  wanted to create an eye-catching visual 

that was enticing enough to pul l  people off  the street and buy the 

products that were being offered in store.  I  worked on this project 

from concept to f inish within a smal l  team of people.

The visuals I  created for these promotional tools were to tel l  people 

about the products offered but also express a feel ing of health and 

f i tness.  I  created these visuals so that potential  customers already 

had an idea about what BSC had to offer before they even set foot 

inside the store.
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App Space

WORK:	 APPLICATION UI

AGENCY:	 FREELANCE

DATE:	 17/01 /2014

Curiosity usual ly gets the better of my 

creativity.  While researching appl icat ion 

development I  chal lenged myself  to create 

the concept for an IOS appl icat ion.

I ’m a huge fan of bold bright colours ,  I  am 

proud of how this project turned out .  F ingers 

crossed I  befr iend an appl icat ion developer.

Welcome to App Space

Go online

Created to introduce beautiful Apps.

A whole network of designers

Comment, like and share your favourite 
designs. Contests are held daily, judge or 
upload your own designs straight to the 
App Space network.

Find thousands of community 
made apps

 Make everyday use... 
-beautiful

Be yourself
3 Different vibrant colours

Designs made and produced by Kasper Kane.  
App Space is a concept brand for Kasper Kane’s 2014 portfolio 

Please visit www.KasperKane.com for more info. 

Demo Page   1 21/01/2014   1:29 pm
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